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Ford’s world-wide CEO and industry icon Alan Mulally was the star attraction at the fi rst media day at the 2013. Here he takes the 
stage with Ford SA’s CEO Jeff Nemeth on right, and Ford’s Middle East and Africa chief Jim Benintende.
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BY ROGER HOUGHTON

Mazda is preparing to go it alone in 
South Africa aft er the company’s 
global split from Ford. Th e Japanese 
brand, known for its innovation such 
as the development of the rotary en-
gine, was brought to SA by the Illings 
Group in 1963.

Mazda has been marketed in a 
joint venture with Ford since 1985 
when Ford formed the SA Motor 
Corporation (Samcor) with Anglo 
American Corporation and over the 
years several Mazda models were 
badged as Fords.

An Australian, David Hughes, 
has been selected by Mazda Motor 
Corporation of Japan to establish a 
national sale company and the in-
tention is to have the split from Ford 
completed by the middle of 1014, al-
though a number of global joint ven-
tures between the two companies will 
continue. Th is includes Ford manu-
facturing the Mazda BT50 one-ton 
pick-up for the Japanese company.

Mazda SA is likely to have its 
headquarters in Sandton and the 
hunt is starting to fi nd the personnel 
to staff  it. Davies said in an interview 
at the Johannesburg International 
Motor Show at Expo Centre that his 
team will be looking for between 35-
40 people.

Th e operational Mazda vehicle 
park in SA is said to be in the region 
of 70  000 units and currently these 
vehicles are sold by 128 Ford/Mazda 
dealers. Hughes said all these deal-
ers will be consulted to fi nd out how 

many are interested in setting up 
standalone Mazda outlets and what 
the optimum size is for a dealership.

Mazda is investing R20-million 
in establishing the new company 
which will prelaunch next year with 
a number of new models which 
will give it a wide spread in the car 
market with the Mazda 2, Mazda3, 
Mazda5, Mazda6, MX-5 sports car, 
CX-5 and it will also have the BT50 
in the important one-ton pick-up 
segment of the light commercial ve-
hicles market.

David Hughes, who was involved 
with Mazda for 18 years in Australia 
says the current sales for the brand of 
about 6 500 units annually is a good 
base for future growth. He said that 
in Australia the Mazda brand is very 

popular brand and sells more than 
100  000 units a year through 127 
dealers for a 10% share of the market, 
where the Mazda3 is oft en the top 
selling model range.

A visiting executive from Mazda 
Japan, Yuji Nakamine, who is a mem-
ber of the board and senior managing 
executive offi  cer in charge of Europe, 
Asia and Oceania, Middle East and 
Africa, said Mazda was getting on 
its feet fi nancially aft er some tough 
times, which included the split from 
Ford and made a profi t last year. Th is 
year he said the company expected 
to double the profi t with a range of 
attractive and technologically ad-
vanced new models.

Mazda Prepares for SA Renaissance

Glamour at Mazda. Motor Show concierge ladies and the new 
Mazda 3.
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Editor’s Note
A Word from NAAMSA on 
Th e Show

We were lucky to catch up 
with NAAMSA Director Nico 
Vermeulen on the fi rst media pre-
view day of the 2013 Johannesburg 
International Motor Show. Th e 
distinguished motorman had the 
following to say about the 2013 
event:

“It is the premier event on the 
calendar of the South African automotive industry. It’s an invest-
ment by the industry of over R300-million, it has close on 400 
exhibitors this year, and for 2013 the target is 275 000 visitors this 
year. Th at’s up on the fi gure we recorded at the previous event of 
202 000 in 2011, the show of course being held every second year.

“Th e internationalisa-
tion of the event has cer-
tainly risen to another lev-
el. We have an increased 
number of foreign visitors 
and exhibitors and the 
sophistication and qual-
ity of this exhibit in my 
book puts in the top ten in 
the world.”

Indeed, the show has 
risen to a new level, when 
you consider that one of 
the motor industry’s most 
iconic fi gures, Ford’s Alan 
Mulally, not only visited 
the show and opened the 
Ford exhibit, but he also 
made time for exclusive 
interviews with select 
journalists.

AutoLive was fortu-
nate to be included in this 
group and in our next is-
sue we will bring you a 

blow-by-blow account from a round-table discussion with this 
amazingly charismatic and successful man.

In the meantime, enjoy the show. It runs until next Sunday 
and it’s the best JIMS we’ve seen to date.

Stuart Johnston,
Editor
stujohn@autolive.co.za

To advertise in  contact

Kieran Rennie on 083 225 9609 or email on chat@kieranrennie.co.za

Th e recent announcement by the South 
African Reserve Bank that the interest 
rate is to remain unchanged will provide a 
boost for the automotive industry as it ap-
proaches 2014. Th is comes as the automo-
tive market place is likely to remain char-
acterised by fl uctuating exchange rates, 
increasing prices and fi nancial pressure on 
consumers, says Standard Bank.

Speaking at a debate with industry 
specialists on the trends and challenges 
facing the SA motor industry at a 2014 
People’s Wheels Awards event a fortnight 
ago, Sydney Soundy, Head of Vehicle and 
Asset Finance at Standard Bank, said that 
while the growth of sales in 2013 is not 
likely to reach the 6% mark initially pre-
dicted, sales should continue at respect-
able levels in 2013 and will show slightly 
more subdued sales levels during 2014.

He notes that while the NAAMSA 
sales fi gures for September this year had 
shown a 3.27% increase in sales to 39 792 
new passenger vehicles over those re-
corded in August 2013, this was still in 
line with sales achieved during September 
2012 (39 489).

Overall sales for 2013 to date had 
grown 3.89% to 341  429 passenger vehi-
cles compared to the 328  653 vehicles in 
2012, in a market that had been dominated 
by particular fi nancial and consumer 
pressures.

“Interest rate levels have played a key 
role in sustaining the demand for new 

vehicles during 2013. Th is is not likely to 
change as we approach 2014. People al-
ready considering buying vehicles will 
do so, in the anticipation that rates will 
remain steady for the medium-term,” Mr 
Soundy says.

Assessing the broader health of the 
market, Mr Soundy notes that concerns 
regarding the bursting of a lending bub-
ble, leading to a major rise in repossessions 
and a drop in sales, were not a major factor 
at this stage.

“Standard Bank has not experienced 
an undue increase in repossessions dur-
ing 2013. We are however cognisant of 
the pressures faced by the consumers, 
depicted by high debt to disposable 
income levels. Consumers have been 
responding to economic pressures by 
consolidating their debts and reduc-
ing spending in other areas, so that 
they can continue to buy the vehicles of 
their choices.”

Issues that are likely to weigh on the 
mind of the average driver in 2014 are in-
creased running costs, including toll fees 
and the price of diesel and petrol.

Also giving valuable insight as to 
current industry matters at the debate in 
Sandton were Leslie Ramsoomar, Vice-
President, Sales and Operations at Renault 
South Africa, Philip Marchaux, CEO, 
Auomotive and Car rental at Imperial, and 
Stanley Anderson, Marketing Director of 
Hyundai Automotive South Africas. ■

Expect a Challenging 2014, says 
Standard Bank’s Sidney Soundy

Standard Bank’s Sidney Soundy, far right, at the recent industry breakfast 
debate.

Nico Vermeulen is the 
Director of NAAMSA.
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Mazda showcased its latest line-up, including 
three new generation models at the motor show.

Th e strong-selling CX-5 compact crossover gets 
an injection of power with the addition of two ad-
ditional engines, a 2.5-litre petro land 2.2-litre twin 
turbo diesel.

Th e Mazda6, the company’s fl agship sedan and 
the most technologically advanced vehicle Mazda 
has ever built, as well as the Mazda3 hatchback and 
sedan were also announced. It is expected these 
two models with a loyal following in their current 
generations, will make a signifi cant impact when 
launched in 2014. ■

 continued from page 2

With over 110 years of experience, nobody understands                                 
oil quite like Castrol does. The Castrol Professional range                                
is specifically formulated to meet the advanced technical                       
needs of today’s vehicles.

GET THE 
PERFORMANCE
EDGE

LEADING CAR MANUFACTURERS 
USE AND RECOMMEND CASTROL

Coming in 2014. The eye-catching new Mazda 3.

David Hughes, the new Managing 
Director of Mazda Southern Africa.

Explaining Mazda’s new deal. Yuji 
Nakamine, Director and Senior Managing 
Executive of Mazda Motor Corporation.

www.castrol.com/castrol/castrolhomepage.do?categoryId=3235


Subscribe for free @
www.autolive.co.za Page 5

“It is so easy to be seduced by all the glamour at the 
Johannesburg International Motor Show. And in-
deed, that’s a huge part of the fun. But there’s a very 
real, practical aspect to the show that motor enthu-
siasts can tap into. So, when you are done drooling 
over the latest concept and super cars, take the time 
out to look at the so-called ordinary cars on display.

“Even the entry-level models are well worth 
spending time over, because it is here that you will 
see some of the biggest changes in the motor indus-
try from a global perspective, as small, low-cost cars 
are increasingly being equipped with features that 
were the preserve of the luxury models, even the fu-
turistic concept cars, just a few short years ago.

“Th e biggest real-world attraction, for both manu-
facturers and show-goers alike, is that within the 
radius of a few city blocks you can see and compare 
just about every single car of note available for sale 
on the South African market. And cars that will go 
on sale in the next six to 12 months!

“So if you are in the market for a new car – now, 
or even in a few years’ time – the show is a must 
for your diary between October 18 to 27, held at the 
Johannesburg Expo Centre, Nasrec, which is south-
west of Johannesburg’s city centre. Here you can 
hop from one car to another, compare apples with 
apples so to speak. And pick out the real plums on 
off er too.

“One of the aspects that will amaze you, if you 
step back from the show stands for a spell and con-
template what you have been exposed to, is that in 
late 2013 there is now a car for just about every sin-
gle use, or market niche imaginable.

“To use one manufacturer as an example, just a 
few short years ago if you wanted a Mercedes-Benz, 
you had the choice between a big, large luxury 

sedan, and a medium-sized luxury sedan. And that 
was it!

“Now, you can have a Mercedes to suit just 
about any need you have, from a relatively aff ord-
able hatch to a people-moving MPV, a soft -road 
SUV, through hard-core off -roaders, to super-per-
formance sedans and two-seater sports models.

“And Mercedes is not alone here. Its chief rivals, 
BMW and Audi, have followed suit, while just about 
every other major manufacturer has similarly creat-
ed specialised models for the various market niches 
that have presented themselves.

“I personally fi nd the entry-level models most 
interesting, because they have diff erent sets of pa-
rameters to work with. Clever occupant space, lug-
gage space, stowage innovations, and of course, an 
array of comfort and safety features that are now 
considered par for the course on many of the small-
er models. And it hasn’t gone un-noticed that the A 
and B-Segment cars at the bottom end of the market 
represent the fastest growing segments of the new 
car market, as so many people are buying down.

“So, if you are visiting the show with a purchase in 
mind,, my advice would be to check out all the wow 
show cars and exotics fi rst, and get those out of your 
system fi rst.

“Th en check out the various types of vehicles on 
off er. For instance, you might have been focussing 
on a hatchback, whereas an SUV might suit your 
needs better.

Once you have homed in the type of vehicle 
you really want and need, speak to the hosts and 
hostesses at the show to get an idea of pricing and 
whether it fi ts your ball park. Th en do a hop from 
one model to another, checking out trim levels, 
space, legroom, special features, and of course, pick 
up brochures detailing those cars’ performance.

“You should now have narrowed your choice 
down to two or three vehicles. Th e next step is, ar-
range with one of the stand representatives to put 
you in touch with your nearest dealer. And a few 
days aft er your show visit, test those two or three 
cars, because they might feel very diff erent to the 
way they look.

“In this way, you are getting the very best out 
of the Johannesburg Motor Show. You’ve given your 
dreams full reign amongst the exotics and the con-
cept models, you’ve followed your heart and your 
head as far as refi ning your choice is concerned. 
And when you’ve come up with a budget, you can 
make that all-at-once-realistic dream a reality.”

For more information on Gumtree Automotive 
SA, contact Jeff  Osborne on 082 560 6630 or by e-
mail at josborne@gumtree.co.za ■

The Gumtree Guide to the Johannesburg 
International Motor Show

Classic enthusiast Jeff Osborne, now Gumtree Automotive’s South African 
representative.

The ordinary cars are worth checking out, 
like this new Mitsubishi hatch.

The fi rst thing to remember, 
says Jeff Osborne of Gumtree 
Automotive South Africa, is that 
there are no bad cars anymore.

“The biggest real-world attraction, 
for both manufacturers and show-

goers alike, is that within the radius 
of a few city blocks you can see 

and compare just about every 
single car of note available for sale 

on the South African market.”

“So, if you are visiting the show with 
a purchase in mind,, my advice 

would be to check out all the wow 
show cars and exotics fi rst, and 

get those out of your system fi rst.”
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A striking feature of the fi rst morning’s presenta-
tions at the country’s and Africa’s largest motor 
show was an emphasis on power and performance – 
especially by the German manufacturers of luxury 
cars. Mercedes-Benz, with various AMG models, 
BMW, with their M cars, and Audi, with their RS 
off erings, gave a strong signal that beautiful and 
driver-friendly performance cars will be with us for 
a long time to come.

At the same time, in line with the world-wide 
emphasis on eco-friendly motoring and the pres-
sure on motor companies to embrace sustainable 
solutions, most of the manufacturers also had ei-
ther full electric, hybrid or plug-in hybrid models 
on their stands.

Th e highlight of the fi rst day was without doubt 
the unveiling of the new Toyota Corolla, which will 
be launched in South Africa during the fi rst quarter 
of next year. Dr Johan van Zyl, President and CEO 
of Toyota Motors SA, said in his presentation that 
a Corolla is sold every second somewhere in the 
world. In South Africa more than a million Corollas 
have been sold to date, and the latest model will 
continue that sales success.

Also new on the Toyota stand are the latest, 
thoroughly face-lift ed Prado SUV, and the Etios 
1.5 Sport Hatch, which will go on sale for a very af-
fordable R138 900. On the sporty side, Toyota has a 
replica of their Le Mans TS030 Hybrid racer, which 
fi nished second in this year’s gruelling 24-Hour 
with drivers Anthony Davidson, Sébastien Buemi 
and Stéphane Sarrazin.

Mercedes-Benz are displaying their full 
range of powerful, luxurious and delectable 
models. However, the car that created the most 
interest was the new M-Class Guard, a special-
protection variant of the M-Class. As with all 
Mercedes-Benz Guard models, the armoured 
version of this popular SUV bristles with pro-
tection systems – while at the same time off er-
ing passenger-car luxury, ride comfort and agile 
driving dynamics.

Two other models which will defi nitely attract 
visitors to the Mercedes-Benz stand are the GLA, 
a compact SUV with permanent all-wheel drive, 
which will be available with a choice of four engines 
(petrol and diesel), and the CLA, a compact four-
door coupé with which Mercedes-Benz is entering a 

new segment. Two petrol engines, 1,8 and 2,0 litre, 
are employed to power the new coupé.

Interestingly enough, Audi also had an ar-
moured, bullet-proof model on display – the A8 
Security, a long-wheelbase 4x4 quattro version of 
their popular fl agship model, powered by a massive 
six-litre, 382kW engine. Th e A8 Security can even 
withstand a hand-granade attack.

Other new models from this German manu-
facturer include the RS Q3 quattro, a compact SUV 
with a two-litre, fi ve-cylinder turbo engine, set 
for its SA launch in 2014, the Audi S3 Sportback, 
the RS7 Sportback, with a four-litre V8 cylinder-
on-demand engine delivering a massive 412kW 
and 700N.m of torque, and a brand new model, 
the very attractive A3 sedan. Th is Audi, powered 
by a 1,8-litre turbo engine, will be available from 
January 2014.

Renault enthusiasts will fi nd all their favourite 
models on the French manufacturer’s stand, in-
cluding the Megane, Fluence, Clio, Sandero and the 
newly-launched Duster 4x4. An interesting exhibit 

BMW South Africa Managing Director Bodo Donauer issuing a 
warning at JIMS that labour costs and associated unrest must 
be contained.

The 2013 Johannesburg International 
Motor Show – Glitz, Glitter and Glamour 

at Africa’s Largest Motoring Festival
The 2013 Johannesburg International Motor Show at the Expo Centre, Nasrec, kicked off on a high note on 
Wednesday morning, with all the major SA manufacturers and importers showcasing their latest, grandest and 
technologically most advanced offerings.

continued on next page 

Dr Martin Zimmerman, boss man of Mercedes-Benz South Africa, 
and the fi rst cross-over SUV from Mercedes, The GLA Class.
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is a three-cylinder turbocharged petrol engine with 
a displacement of only 898cm3, which delivers a 
very acceptable 66kW and 135N.m of torque. Fuel 
consumption is a mere 4,5 litre/100km.Th is engine 
will be employed in the Clio.

Th e star on Volkswagen’s stand was the new 
Golf7 TDI BlueMotion, Europe’s 2013 Car of the 
Year. Th e two-door, fi ve-seater on display can reach 
a top speed of 200km/h – but the amazing feature 
of this Volkswagen is that its fuel consumption is 
a mere 3,2 litre/100km! Th is means that one can 
travel more than a 1 000km on its 50-litre tank.

Other eye-catching models on the Volkswagen 
stand are a Jetta Hybrid, powered by a 110kW TSI 
engine and a 20kW electric motor, the electric e-up!, 
a small city car for daily commuting with a range 
of 160km on a full charge, and the Cross Coupe 
Hybrid, a large all-wheel drive SUV capable of a top 
speed of 220km/h. Remarkably, this car, powered 
by two electric motors and a direct injection petrol 
engine, has a fuel consumption which really boggles 
the mind – only 1,8 litres/100km!

Like Mercedes-Benz, BMW are displaying 
their full range of delectable models, including the 
brand new X5 SUV, which will be available in SA 
in February 2014. Th e message from BMW is: “Th e 
Boss is Back!”

Two eco-friendly BMWs that have attracted 
world-wide interest are the i3, a small zero-emis-
sion electric car scheduled for introduction in SA in 
2014. With its passenger cell made from reinforced 
carbon-fi bre plastic and BMW eDrive technology 
designed to deliver zero-emission driving, the fi rst 
series-produced model from the BMW i brand her-
alds a new era in mobility.

In addition, a second i model, the BMW i8, a 
striking and futuristic 2+2 sports model, combines 
a plug-in hybrid drive system with a petrol engine to 
deliver a scintillating performance.

Also on the BMW stand is the BMW X4 
Concept with its “fl eetline” type design. Th is car 
gives a preview of the future of the BMW X family, 
and it is at fi rst glance obvious how smoothly the 
BMW X model can blend with the genes of a BMW 
coupé. Th e new Activity Coupé concept is poised to 
continue the success story of the BMW X6 in a new 
vehicle class.

Ford have their full complement of prod-
ucts at the 2013 show, and motorsport enthusiasts 
will also be able to see and touch Gary Formato’s 
Castrol Ford Focus ST, in which he competes in the 
Bridgestone Production Car series, the Ford Fiesta 
rally car of championship leaders Mark Cronjé and 
Robin Houghton, and the mighty Ford Ranger that 
will take part in the 2014 Dakar Rally.

Seen for fi rst time in South Africa, Ford are 
showcasing their Evos Concept – a gull-winged 
beauty that represents the ultimate expression of 
the company’s new global design language. Ford 

also unveiled two new models destined for local in-
troduction: Th e Fusion, a large, luxurious sedan due 
here in the next 12 months, and the 2-ton Transit, 
a huge van that will arrive in the fi rst half of 2014.

Not to be outdone by die luxury German 
marques, Lexus have their full bouquet of desir-
able models on display, including the quite stun-
ning mid-engined and rear-wheel drive LFA sports 
car with a 4,8-litre V10 engine and a 0 to 100km/h 
sprint time of only 3,7 seconds. Th e LFA has a top 
speed of 325km/h.

Pride of place at the Lexus stand, however, be-
longs to the all-new Lexus ES 250, a luxury mid-
sized sedan powered by a 2,5-litre four-cylinder 
petrol engine with duel-VVT-i technology tht con-
trols valve timing on both the intake and exhaust 
camshaft s for optimal performance and effi  ciency 
at all engine speeds.

More Motorshow news and pictures on pages 
seven and 8 ■

 continued from previous page

The mid-engined Lexus LFA is a show-stopper on the Lexus stand.

A contender for The most Beautiful car a the Show is Ford’s Evos concept.
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It was on the fi rst media day that Nissan South 
Africa announced that the Leaf is now available for 
sale, the fi rst all-electric car to be available in show-
rooms to the general public.

It is a bold step by Nissan, and at a price of 
R446 000 the car is three times as expensive as the 
petrol Micra equivalent. But Nissan SA’s Managing 
Director Mike Whitfi eld presented various cost 
analysis charts to motor show media to illustrate 
that at current prices over an extended period, the 
much lower cost electricity and maintenance could 
see the Leaf work out as cheaper to run overall than 
a petrol equivalent. Th ese fi gures did not take into 
account the cost of fi nancing such an expensive 
small car.

Nissan also showed an attractive concept cross-
over called the Resonance, and announced the in-
troduction of its world-famous performance-orien-
tated Nismo brand for various models in its line-up.

Infi niti, the luxury brand with strong Nissan 
associations, has ambitious sales growth plans 
here, according to SA General manager George 
Stegmann, aft er a modest start to its reintroduction 
to SA earlier this year (Infi niti Q45s were briefl y 
available in SA in the late 1980s). Stegmann said 
with the small model line up initially available, 
the brand had achieved its targets of 200 sales in 
the fi rst nine months, and has plans to grow this to 
3 000 units annually over the next fi ve years. Infi niti 
showed its sleek new Q50 sedan, which will launch 
here in 2014 and also show-cased a special Vettel 
version of the FX Sports Utility Vehicle, fi tted with 
a V8 engine, racy wheels and body features and a 
wonderful engine note.

Mitsubishi surprised the media throngs by 
showing a new hatchback known as the Mirage. 
Th is will be the fi rst Mitsubishi hatch sold here, be-
ing destined for South African markets next year. 
No decisions have been taken yet as to fi nal speci-
fi cation, but it has been launched elsewhere with a 
1,2-litre three-cylinder engine and a high level of 
interior fi ttings. Th e SA range will include an au-
tomatic version too. Mitsubishi also showed off  its 
new Outlander crossover SUV, which goes on sale 
here with a four-cylinder 2,4-litre engine and CVT 

Infi niti’s SA General Manager with Fintan Knight, Vice President for Europe, Middle east 
asnd Africa, fronting the attractive new Q50.

The Future is Now, as South Africa’s 
First Electric Car Goes on Sale

continued on next page 

When enthusiasts look back at the history of motoring in South Africa in a decade or two, the opening media day 
of the 2013 Johannesburg Motor Show will be remembered for one of the most signifi cant events in the history of 
personal mobilisation.

On sale now. Nissan made history by launching the the new all-electric Leaf at JIMS. 
The silent Leaf did shuttle duty for tired journalists at the media days.



Subscribe for free @
www.autolive.co.za Page 9

 continued from previous page

transmission. Th ere are possible plans to introduce 
a Hybrid Outlander next year.

Mazda offi  cially announced its independence 
from Ford at the show, aft er the news of this broke 
some weeks ago. Delivering the offi  cial statement 
was Mazda Motor Corporation’s Director and 
Senior Executive Offi  cer, Yuji Nakamine. Also 
making his fi rst appearance in front of the media 
was the new South African Managing Director, 
Mr David Hughes, who arrived at his new post 
here two weeks ago from a Mazda position in 

Australia. Mr Hughes said that despite the split 
from Ford, the BT 50 pick-up, which is built at 
Ford’s plant in Silverton, would still be built and 
available from Mazda dealers “at least for its cur-
rent model cycle” which has number of years still 
to run.

Mazda also announced it will be introducing a 
new Mazda6 and the new Mazda3 in 2014 to South 
Africa, both highly acclaimed models here in their 
previous-generation guises. ■

VWSA Managing Director David Powels opening the Volkswagen exhibition at JIMS.

Trick version of the Renault Duster caused a stir at the Johannesburg International Motor Show.

Wraps off the AMG version of the stunning 
new Mercedes-Benz S-Class.
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“In Standard Bank’s view, all motorists should have 
a voice in deciding which is South Africa’s most es-
teemed car. “Th ere is nobody better at assessing the 
merits of vehicles than the people who drive them – 
or know people who drive them – and aspire to own 
some of these vehicles.”

Hence the People’s Wheels awards. And for 
the 2013 competition, the third time it has been 
run, a total of a total of 101 438  votes have been 
cast across the competition’s 30 categories – the 
highest number received since the project’s incep-
tion in 2011

Initiated by automotive magazine publishers 
the Future Group, in association with Standard 
Bank, research house TNS South Africa and me-
dia partner the Sunday Times, the People’s Wheels 
Awards, according to its originators “ bring to the 
automotive sector a pioneering means of reward-
ing vehicle excellence while simultaneously off ering 
relevant and useful information to the consumer 
market regarding ownership perceptions of vehi-
cle brands – including reliability, durability and 
loyalty factors”

Adds Soundy: “Th e People’s Wheels Awards is the 
ultimate leveler in the car awards stakes. Th e re-
sults refl ect feelings on the ground and allow all 
brands, regardless of inclusivity or exclusivity, to 
participate on an equal basis for various classes 
of accolades. Acceptance of a vehicle’s merits 
and the ‘wow’ factor it arouses within the peo-
ple, rather than the size of marketing budgets, is 
what counts”.

Th e full results will be revealed on Th ursday, 
November 21 at the Standard Bank People’s Wheels 
Awards Breakfast at the Montecasino Ballroom, 
Sandton. To wet the appetite, the organisers re-
leased a list of the vehicles that voters selected as 
their top six nominees in each of the 30 categories. 
Here are a few of them:

Category 1: Budget Buys – 
Affordability First

 ■ Chevrolet Spark Lite
 ■ Citroën C1
 ■ Fiat Panda
 ■ Hyundai i10
 ■ Kia Picanto
 ■ Suzuki Alto

Category 2: Urban Commuters – 
Cost-Conscious Runabouts

 ■ Chevrolet Spark
 ■ Ford Figo
 ■ Honda Brio
 ■ Toyota Aygo
 ■ Toyota Etios
 ■ Volkswagen Polo Vivo

Category 3: Movers & Shakers – 
Compact Hatches/Sedans

 ■ Ford Fiesta
 ■ Hyundai i20
 ■ Kia Rio
 ■ Renault Clio
 ■ Toyota Yaris
 ■ Volkswagen Polo

Category 4: The Mod Squad – 
Contemporary Hatches/Sedans

 ■ Audi A1/A1 Sportback

 ■ Citroën DS3
 ■ Kia Cerato
 ■ Mazda 3
 ■ Mini Cooper
 ■ Volkswagen Jetta

Category 5: Mid-Sized Hatches/
Sedans – Family Versatility

 ■ Audi A3/A3 Sportback
 ■ BMW 1-Series
 ■ Ford Focus
 ■ Mercedes-Benz A-Class
 ■ Volkswagen Golf
 ■ Volvo V40

Category 6: Premium 
Class Road Warriors

 ■ Audi A4
 ■ BMW 3-Series
 ■ Lexus IS
 ■ Mercedes-Benz C-Class
 ■ Subaru WRX
 ■ Volvo S60

Category 7: Cars For The Junior 
Executive – Big On Status

 ■ Audi A5/A5 Sportback
 ■ Audi A6
 ■ BMW 3-Series GT
 ■ BMW 5-Series
 ■ Jaguar XF
 ■ Mercedes-Benz E-Class

Category 8: Cars For The Senior 
Executive – More Status Still

 ■ Audi A8
 ■ BMW 6-Series
 ■ Jaguar XJ
 ■ Mercedes-Benz CLS
 ■ Mercedes-Benz S-Class
 ■ Porsche Panamera

Category 9: Luxury And Power 
– The Captain’s Choice

 ■ Aston Martin Rapide
 ■ Audi S8
 ■ Bentley Continental GT
 ■ Ferrari FF
 ■ Mercedes-Benz S-Class AMG
 ■ Rolls Royce Ghost

Category 10: Wind In The Hair – 
Cabriolets And Convertibles

 ■ Audi A3 Cabriolet
 ■ BMW 1-Series Convertible
 ■ Mazda MX-5 Roadster ■

Wynter Murdoch, Editor-in-Chief at The 
Future Group, announcing details of 
The Peoples Wheels awards at a recent 
industry breakfast hosted by the group.

Standard Bank People’s Wheels Awards 2014
Sydney Soundy, Head of Vehicle 
and Asset Finance at Standard 
Bank, says that everybody has an 
opinion about the vehicle they own 
or would like to own and will defend 
their choices as vigorously as they 
do their favourite sports teams.

“... Acceptance of a vehicle’s merits 
and the ‘wow’ factor it arouses within 

the people, rather than the size of 
marketing budgets, is what counts”.
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“I have no idea what to expect,” said the likable 
51-year-old Italian, who jetted into South Africa 
from Japan on Tuesday. “Th at way I am always in-
terested, always surprised,” said Emanuele, who still 
races competitively in various sports car and GT 
categories, although he retired offi  cially from the 
Audi Le Mans eff ort at the end of the 2008 season.

“I see my role as an Audi ambassador as an hon-
our, a unique opportunity to give something back 
aft er such a great career with the team,” he said. “I 
enjoy the people. If I wasn’t a race driver I would 
be a fan.”

Indeed, Pirro was a driver at Audi’s very fi rst Le 
Mans eff ort in 1999, and fi nished in third place. Not 
only does he have fi ve magnifi cent Le Mans wins to 
his credit with Audi, and these were back-to-back 
wins, but he has recorded an unprecedented nine 
consecutive top three fi nishes in what is undoubt-
edly the most famous endurance race in the world.

While this is Pirro’s fi rst visit to the 
Johannesburg International Motor Show, it isn’t 
his fi rst visit to South Africa. He raced at Kyalami 
in the Nine Hour race in 1981 for the Martini 
Racing Lancia Monte Carlo, and ended up win-
ning the race! Th is was against strong Porsche and 
BMW M1 competition. His co-driver was the late 
Michele Alboreto.

“Th at race win was a huge break for me. I was 
just a young guy making my way in the sport. It 
was a beautiful circuit. And it was like the big time 
for me.

“I raced in Formula One later, but I was never 
obsessed with Formula One. Even in those years I 
kept driving touring cars and I won championships 
in the 1990s. Th en in 1994 I joined Audi in their 
touring car team and it’s been a dream for me.”

As to the diff erences between Formula One cars 
and sports cars, Pirro says that racing Touring Cars 
requires a completely diff erent understanding, be-
cause the cars are heavier and things happen slower.

“By driving diff erent categories it made me 
a versatile driver. I was quite good in adapting as 
each car has to be driven in a diff erent way. I was 
good in understanding what was required by a car. 

You know, they have personalities, and you have to 
handle diff erent personalities in diff erent ways.”

Pirro says that there are two approaches. One, 
you make the car adapt to you, and the other way is 
you adapt to the car. “I think the second approach is 
more effi  cient. Because the car, to a certain extent, 
doesn’t change as much as a person. You can make a 
set-up change to suit your style, but if the car doesn’t 
suit that set-up change, you may feel comfortable 
but the lap-time doesn’t come. So if you are stub-
born and try to make the car behave the way you 
want, it may not be the fastest way.

Pirro has spent most of his career racing either rear-
wheel-drive or all-wheel-drive cars. He is not a huge 
fan of front-wheel-drive cars.

“In one year, the Touring Car organisers 
banned all-wheel-drive so we had no option but to 
run front-wheel-drive cars. In general I like power-
ful cars and by defi nition front-wheel-driven cars 
are not powerful because they have limited traction. 
And also to make a front-wheel-driven car fast over 
a lap, you have to set it up to over-steer, and I don’t 
like over-steering cars.

“As you know, Audi agrees with me, and they 
go for all-wheel-drive. In racing terms, if the regu-
lations for traction was free, every single racing car 
would be quattro. But it isn’t allowed in all classes.

“In theory the torque split should always 
change according to the amount of load you have on 
each wheel. So when you brake you load the front, 
when you accelerate you load the rear. And the same 
applies in cornering, depending on which way you 
are turning. You load either the left  side or the right 
side wheels

“Th e four tyres have a given grip, although let’s 
forget about aerodynamic down-force for the mo-
ment, especially as it doesn’t apply to road cars. It’s 
like you have a certain budget in the pocket, and 
with that you can buy a newspaper, a coff ee, a pack of 
cigarettes. But you can’t buy three of them together.

“So when you are cornering at the limit of ad-
hesion and you apply power, you need extra grip to 
push the car forward, so you have to give some of 
the grip you are using for cornering away. Th is is 
why Quattro is such a good system, because it dis-
tributes the budget over the four wheels.

“Th e front tyres, besides dealing with the cor-
nering or lateral forces, also have to turn, the angle 
of the front wheels has to change direction. So they 
are more stressed. Th erefore if you use some of your 
grip budget for propulsion, for traction, the grip 
that is used for turning is taken away and then you 
get under-steer.

“So, with the quattro system, the torque for 
propulsion at that moment is directed more towards 

Emanuele Pirro, Five-Time Le Mans winner for Audi.

continued on next page 

Five-Time Le Mans Winner is Audi’s Guest of 
Honour at the Johannesburg Motor Show

Emanuele Pirro a fi ve-times Le 
Mans 24-Hour winner with Audi 
and a former Formula One driver, 
is Audi’s guest of honour at this the 
2013 Johannesburg International 
Motor Show.

You can make a set-up change to 
suit your style, but if the car doesn’t 

suit that set-up change, you may feel 
comfortable but the lap-time doesn’t 
come. So if you are stubborn and try 
to make the car behave the way you 

want, it may not be the fastest way.
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the rear tyres. Ideally you need three electronical-
ly-controlled diff erentials, because any input on 
the driver’s part changes the load to each of the 
four wheels. So you need that reaction from the 
diff s to adjust the torque between outer and inner 
wheels on each axle, and also between the front and 
rear wheels.

“It is a continuous development, and every road 
Audi has been better than its predecessor, the ones 
fi tted with the Quattro system.”

As far as driving and indeed winning the Le 
Mans 24 Hour race is concerned, Pirro says that the 
most diffi  cult time is in mid-morning, as the driv-
ers have been competing for so long, and yet there 
is such a long way still to go. Th e race starts at 3 pm 
on a Saturday in June and fi nishes 24 hours later on 
the Sunday.

“Th e best time is when the sun comes up at 5 
am, because you can see, the air is nice and cold and 
the car is fast. But when that sun comes up, you are 
sometimes tempted to think, well, you are nearly 
there, but there is such a long race still ahead.

“Le Mans is special. In the world today, with 
money you can buy nearly everything. But fortu-
nately, you cannot buy history and tradition. And 
fortunately you cannot buy time. In 2008 it was my 
last year and I said I would be happy with a third, 
because 10 consecutive top three fi nishes would be a 
dream. But everything didn’t go according to plan.

“For me the magic of Le Mans is it requires 
maximum eff ort from everybody. Including the 
cars. Everybody has given maximum, and this 

includes the spectators, the journalists, the me-
chanics, offi  cials, marshals and of course the driv-
ers. And this is what I don’t like about Formula One 
of today. You don’t see that fatigue in the face of the 
drivers. Somehow, everything looks too easy.

“If you see a bicycle race, there is nothing spe-
cial about seeing a bicycle going at 40 km/h. But 
people love it, because they see those riders giving 
everything. Th is is what I like to see. I am an emo-
tional person and I like to see the struggle.”

Emanuele is married to his Belgian wife, 
Marlene and has two sons, Chris (20) and Goofy 
(17). He lives in Rome, where he was born on 
January 12.

What does being a brand ambassador for Audi 
mean to Emanuele?

It gives me a commitment to a long period of 
success. I am a person who likes continuity, I don’t 
like to change brands, jobs, whatever. So I was a 
very lucky to come across Audi at the right time in 
my career and we have achieved a lot together. Th is 
is thanks to an incredible eff ort by many people.

So, being an ambassador aft erwards, it’s a re-
ward, it’s like you can keep this period with you and 
share this with other people. Sometimes people are 
paid by companies to promote their products. But 
for me this is not a question of money. Audi is in my 
DNA because we did so much together.” ■

 continued from previous page

Pirro at the wheel of the Le Mans winning Audi.

The magnifi cent Audi Le Mans car at speed.
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Th e initiative comes in the form of the Trentyre 
Empowerment Trust, a broad-based owner-
ship scheme that has acquired ordinary shares in 
Trentyre comprising 30% of the total issued share 
capital of the company. All permanent, non-man-
agerial staff  members have been made benefi ciaries 
of the Trust.

Nigel Sowerby, Trentyre Operations Director, 
said the chief aim of the new share structure was 
“to drive sustainable and profi table growth, togeth-
er”, in compliance with the country’s Broad-Based 
Black Economic Empowerment (B-BBEE) and 
Mining Charter requirements.

“We really want to create a sense of empower-
ment and of real participation in the ownership of 
Trentyre for our people,” he said.

“We fi rmly believe that this plan not only sup-
ports South Africa’s call to develop and empower 
historically disadvantaged people, but will also se-
cure Trentyre’s place as a leader in our industry and 
provide exciting opportunities for both our employ-
ees and our business.

‘Developing Our Future. Together.’

“In defi ning the Empowerment Trust’s aim with 
the strap line ‘Developing our future. Together’, 
Trentyre has laid out its vision to be the fi rst choice 
provider of tyres and services to the commercial 
and OTR (Off -the-Road) sector in southern Africa, 
at a sustainable profi t.

Th e deal has also signifi cantly improved 
Trentyre’s B-BBEE rating – from a level 6 to a level 
4 – which, in turn, is good news for its mining, gov-
ernment and other fl eet customers’ preferential pro-
curement policies.

According to Sowerby, an upfront investment 
of R250  000 will provide the Trust with a robust 
foundation and fund its fi rst empowerment initia-
tive, the details of which are still to be fi nalised.

“Th e Trust’s acquisition of the shares was fi -
nanced by loans from Goodyear South Africa and 
Trentyre. A portion of the dividends, which are 
based on Trentyre’s performance, will initially go to 

repay that loan and the balance will be invested in 
further empowerment programmes, such as skills 
development, in accordance with B-BBEE codes. No 
funds will be paid directly to employees,” he said.

“Clearly, if the business performs well, the loan 
can be paid back quickly. It’s a good incentive for 
employees, who all play key roles in the success of 
the business and who can now enjoy a direct benefi t.

“Th e Trust’s income will be used for empow-
erment projects, including education funding and 
similar investments in personal development. We 
want our people, especially black employees, to feel 
encouraged to achieve higher levels of competence, 
self-suffi  ciency and subsequent advancement with-
in the company.”

Trustees, include Prof Vivienne Lawack 
(Executive Dean: Faculty of Law, NMMU/Nelson 
Mandela Metropolitan University; an independent 
trustee and Chairperson of the Board of Trustees); 
Julia Modise-Simelane (Group Human Resources 
Director–Goodyear Tyre and Rubber Holdings, 
and also a Director on the Trentyre Board); Lyndon 
Ownhouse (Finance Director–Magister Projects, and 
also a Director on Goodyear South Africa Board); 
Busi Nzo (Financial Planning & Analysis Manager–
Magister) and Paul Sherman (Director Compliance 
& Ethics – Goodyear Tyre & Rubber Holdings).

Competitive Advantage

A subsidiary of Goodyear Tyre & Rubber Holdings, 
Trentyre is a multi-brand supplier of new and re-
tread tyres, related products and services to the 
truck, agriculture, passenger, construction and 
mining industries. Th e company has a national 
footprint, with on-site services in the mining, com-
mercial transport and construction industries, and 
its 52 branches and 12 retread factories strategically 
positioned in all eight provinces.

“Trentyre is regarded as one of the largest 
service and product providers of its kind in South 
Africa’s commercial tyre market,” said Sowerby.

“Its off er of a national service proposition, 
backed by the powerful Goodyear brand, already 
gives the company a key competitive advantage in 
the market. Now, from a preferential procurement 
point of view, Trentyre’s B-BBEE status will defi -
nitely set it apart from its competitors – not only as 
a credible B-BBEE supplier, but also from a service 
excellence and footprint point of view. ■

Trentyre Empowers its Workers

Profi t sharing. A Trentyre worker will share in the company’s success.

In a bold move towards 
empowerment and broad-based 
development, national tyre and 
service supplier Trentyre has put 
its money where its mouth is and 
made shareholders of all its non-
managerial employees.
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Kieran Rennie heads up the advertis-
ing sales team on AutoLive. Kieran 
recently joined our band of petrol-
heads, and his pleasant but focussed 
personality, as well as his attention to 
detail, makes him the ideal member 
of our front-line squad.

Kieran has been involved in the 
motor industry for almost as long 
as he can remember, his father hav-
ing been a dealer principal at an 
East Rand Mazda dealership some 
years ago.

Kieran also cut his teeth as a 
car salesman during his career, but 
most of his working life he has been 
involved in the music and entertain-
ment business. While making music 
he also found time to build his own 
Lotus 7-based sports car.

“Getting involved in AutoLive 
is like a return to my roots,” says 

Kieran, who also does some writing 
for this publication on an occasional 
basis, having already covered a num-
ber of local launches.

You can mail Kieran Rennie at 
chat@kieranrennie.co.za, or call 
him on 083 225 9609.

Who should advertise 
in Autolive?

 ■ Companies looking to recruit 
employees for specialist posi-
tions in the motor industry.

 ■ Companies looking for fran-
chisees

 ■ Companies looking for dealers 
for new vehicle brands or to 
expand an existing dealer 
network.

 ■ Automotive marketing consult-
ants

 ■ Training organisations

 ■ Market research companies
 ■ Business management consult-
ants

 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equip-
ment

 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the fi nance 
and insurance industry

 ■ Vehicle tracking system suppli-
ers

 ■ Organisers of exhibitions and 
conferences.

 ■ Tyre fi tment centres
 ■ Suppliers of car care products
 ■ Suppliers of automotive re-
placement parts

 ■ Roadworthy testing centres

 ■ Printers
 ■ Accounting fi rms

AutoLive advertising rates are very 
cost eff ective and we are able to 
make up advertisements at reason-
able rates. Th e rate card is avail-
able under “Advertising” on the 
AutoLive website. ■

www.autolive.co.za

The Autolive Sales Team

Kieran Rennie
Cell: 083 225 9609 

E-mail: chat@kieranrennie.co.za

Th e Ford Motor Company of Southern Africa 
(FMCSA) has donated a Ranger pick-up to the 
Missionvale Care Centre in Port Elizabeth to as-
sist with its wide range of community uplift ment 
projects.

Th e Missionvale Care Centre is located in 
Missionvale, Port Elizabeth, which is one of the 
poorest areas of the city with a high level of un-
employment. Founded in 1988 by Sister Ethel 
Normoyle, the centre has expanded over the 
years to become a multi-functional facility that 
provides a wide range of services to the local 
residents, from schooling to education, nutrition 
and wellness.

“Missionvale Care Centre has become a beacon 
of hope and compassion for the local community, 
and Sister Ethel and her committed team have done 
an amazing job in supporting and improving the 
lives of the local community,” says Jeff  Nemeth, 
President and CEO of Ford Motor Company of 
Southern Africa.

“We are proud to be associated with the 
Missionvale Care Centre, and trust that the dona-
tion of the Ford Ranger single-cab pick-up will 
assist the centre in continuing and expanding its 
reach to those in need.”

FMCSA and the Ford Engine Plant in 
Struandale, Port Elizabeth, have been supporting 
the centre for several years through its various com-
munity uplift ment projects.

Last year Ford handed over a cheque for 
R40 000 to Missionvale as part of its participation in 
the Blacktop Rally. Th is assisted the centre with its 
fund-raising eff orts to build new classrooms for the 
expansion of the Missionvale Care Centre Academy 
into a fully-fl edged primary school.

Aside from the school, the centre also provides 
a child support and development programme, an 

impressive clothing warehouse, community food 
gardens, church and community hall, a craft er’s 
unit to assist people in manufacturing goods and 
starting their own small business, as well as an adult 
skills development programme.

A comprehensive range of community health 
services are also provided, including an eye clinic, 
general practitioner’s unit, community health prac-
titioners that provide home-based care and an all-
important nutrition and wellness unit that feeds up 
to 1 000 people per day. ■

Ford South Africa’s CEO Jeff Nemeth hands over the keys to a new Ranger to the 
Missionvale staff.

A Ranger for 
PE Care Centre
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BY STUART JOHNSTON

Bear in mind that this car was joint winner of the 
2011 Car of the Year competition, which means it 
is only three years old. Also be cognisant that it is 
the most successful edition of the 5 Series in terms 
of sales, as measured to a similar point in the previ-
ous incarnations’ life-cycles, dating way back to the 
late 1970s.

To date, more than 7 000 of the 5 Series Sedan 
and 5 Series Gran Turismo have been sold. And that 
is no mean achievement, given the swing towards 
SUVs in this area of the marketplace.

Th en you’ll get an idea that this is one very 
classy motor car. To improve on it is not easy 
without a complete re-style, and to be honest this 
face-lift  is very marginal. Th ere are slight stylis-
tic changes to the surrounds of the kidney grilles, 
slight changes to the air-ducts below the bumper 
line, an extra crease in the rear apron and slightly 
re-designed rear lights. Xenon headlights are now 
standard across the range, and now the 5 Series is 
also available with the Luxury Line and Modern 
Line trim packages as introduced on the 3 Series 
early in 2012.

Th ere is now glare-free High beam assist and 
BMW Night vision options, while from November 
Traffi  c Jam Assist will also be on off er. Oh yes, and 
from January 2014 there will be a concierge service 
off ered through Connected Drive. Th is will en-
able a driver to order hotel reservations, book seats 

at restaurants and do other suave things without 
so much as taking out a note book or a telephone. 
Connected Drive will also feature dictation func-
tion, excellent for entering SMS and e-mail mes-
sages from the back seat, while Jeeves deals with the 
traffi  c upfront.

Th ere have been some detail improvements to 
the functionality of the iDrive toggle, but person-
ally, I still fi nd it one of the least user-friendly of 
the over-complication information systems we now 
have to deal with on all luxury cars. I guess if you 
have a few months with the car you’ll get to love 
it, sort of like changing over from Windows 7 to 
Windows 8.

On the Gran Turismo, a revised tail section in-
creases boot space by a not insignifi cant 60 litres to 
500 litres. Th e capacity is okay, but still not in the 
station wagon class, and I can’t for the life of me 

understand why South Africans would rather go for 
this than a Touring version. But there you go…

Driving the car on the launch my most favour-
able impression was that of its absolute and un-
impeachable solidity. It is one seriously well-built 
motorcar. All the engines, even the small petrol en-
gine used on the 520i, and the four-cylinder diesel, 
are superb.

I would still hope, though, that one day BMW 
add more soft ness to their suspension systems in 
their larger cars. I love the mix of comfort and pre-
cision in the 3 Series, but for the 5 Series, I feel that 
BMW could still learn a bit from Mercedes as to 
how big cars should really feel. Th ere again, I also 
feel that Audi could also learn a few things from 
Merc in this regard. Perhaps it’s because this fac-
tor becomes more and more an issue on the roads I 
drive in Gauteng, and I wonder how our Cape read-
ers feel about things, in a province where by and 
large the road surfaces are still magnifi cent.

Price-wise, you have to be wealthy to own one 
of these cars. Pricing starts at R527 500 for the two-
litre, four-cylinder sedan and they top out in the 
sedan rasnge, which has a few models in between 
with the M5 at R1  224  500. Th e Gran Turismo 
model starts at R595  500 for the 520d, and inci-
dentally, the available of this engine is new in the 
GT range.

An excellent car, if not a great one. But the 
legions of customers seem to disagree with me. It 
seems in this league of car, the BMW propeller em-
blem is the badge to have. ■

Gran Turismo’s rear end is still an 
acquired taste.

Spot the difference. The new 5 Series is marginally different from the previous version.

The Improved 5 Series
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Wilken Communication Management was 
established in 1997 with the major focus of 
its operations being the South African 
motor industry.

Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.

It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

WCM can provide services from strategic 
planning, to product launches, media brie ngs, 
event management, eet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.

For more information contact: Jacques Wilken 
- jwilken@mweb.co.za

www.wilkencomm.co.za237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  +27 (0)12 460 4448      Fax   +27 (0)12 460 4514

In what must still be considered to be one of the 
greatest coups in modern motoring history, the 
poaching of design demon Peter Schreyer from 
Audi by Kia has seen the Korean manufacturer 
emerge from within a dull and dreary coop and 
peck its way, with astonishing speed, into the 
hearts and minds of car users and car lovers eve-
rywhere. Th e 1998 take over of Kia by the Hyundai 
Motor Corporation helped feather the transforma-
tion of course, but almost nowhere else in our in-
dustry have we seen a brand unfold out of its shell 
as dramatically.

Schreyer’s initial infl uence on the Cerato’s de-
velopment came in 2009 with both the sedan as 
well as the 5-door viewed as gigantic leaps forward 
from the previous Sephia and Shuma off erings. 
Following on the SA launch of the all new Cerato 
Sedan in May of this year, the new C-segment hatch 
looks set to maintain Kia’s momentum.

Overall the styling is handsome, attractive 
even. A slightly more aggressive look to the “Tiger 
Nose” family face provides a welcome frontal pro-
fi le, augmented by the now ubiquitous LED day-
time running lights. Th e Cerato’s side and rear 

profi les are a little more athletic without being 
jaw-dropping. Th e twin chrome tailpipe tips are a 
nice touch.

Available initially with the adequate 95KW, 157NM 
1.6L motor mated to either a 6 speed manual or au-
tomatic box, the Cerato 5-door wants for very little 
in the way of standard specifi cation. Multi-function 
steering wheel, cruise control, bluetooth, MP3/
iPod/USB connection–the list is long and impres-
sive. At R229 995 for the manual and adding an ex-
tra R10k for the auto, pricing is competitive if not 
compelling. What will open your eyes (and possibly 
your wallets) is the feel of the thing. Well-executed 

ergonomics and quality materials give an overall 
impression of a product which belies its once ques-
tionable heritage.

On the road it answers all demands placed on 
it, be they either high speed cornering; emergency 
stops; eff ortless cruising or, what most people re-
quire, round town tilling.

We’re told that November will see the introduc-
tion of the 118KW, 2.0L which will satisfy the lead-
footed a little more. Kia will be relieving you of be-
tween R259 995 and R299 995 for the more powerful 
car. All models come standard with Kia’s impressive 
5yr/150 000km warranty and a 5yr/90 000km ser-
vice plan. You can’t call them chicken.

Buying a new car is a head-scratch no matter 
which way you look at it. Kia has, in recent times, 
made it even more confusing. Schreyer’s Cerato 
5-door is quiet, it’s comfortable, it feels very well 
built and it’s a serious competitor in a segment full 
of extremely good vehicles. ■

Hatched!

Cerato hatch from the rear.

Kia Cerato hatch.

Well-executed ergonomics and 
quality materials give an overall 

impression of a product which belies 
its once questionable heritage.

www.wilkencomm.co.za
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Motorsport

Anthony Taylor and Denis Murphy 
in a Castrol Toyota Hilux have won 
the 2013 Donaldson Cross Coun-
try Championship, the pair’s fi rst 
off -road title, but the 16th for Toyo-
ta. Fourth place in the recent Ford 
Dealer 400 was good enough for the 
championship with one round to go. 
Th eir team mates Duncan Vos and 
Rob Howie (Castrol Team Toyota Hi-
lux) won the event, the penultimate 
round of the Championship, at Th aba 
Nchu in the Free State last Saturday.

Vos and Howie’s victory, their 
fi rst this season, extended a winning 
Castrol Team Toyota streak to fi ve, 
with Taylor and Murphy having won 
the other four on their way to the title.

Taylor, who fi nished second in 
last year’s championship, and Murphy, 
who only joined Toyota Motorsport 
this year for his fi rst season as a na-
tional championship co-driver, looked 
headed for their fi ft h successive win 
aft er taking the honours in Friday’s 
qualifying race. Th ey lost their lead 
towards the end of the fi rst of the two 
170-kilometre loops that made up Sat-
urday’s race aft er they thought they’d 
strayed from the route and doubled 
back, only to fi nd they had been cor-

rect in the fi rst place. Th en they picked 
up a puncture in the dust of the vehi-
cles that passed them, dropping them 
back to sixth place at the halfway com-
pulsory service stop at Th aba Nchu.

Th ey put in an impressive charge 
in the second loop, recording the fast-
est time and closing to within two 
seconds of third-placed Lance Wool-
ridge and Ward Huxtable.

“Dennis and I knew we had a 
good chance of wrapping up the 
championship today and we’re ec-
static about pulling it off  with a race 
still to go,” said Taylor, who has now 
added cross country racing to the nu-
merous single seater and production 
car circuit racing national titles he 
has accumulated in his career.

“We had to push really hard aft er 
our problems in the fi rst half of the 
race and it’s a big relief to have done 
enough to win our fi rst title. Dennis 
and I have worked well together, the 
Hilux has been awesome all season 
and the back-up from the technical 
crew has been the best.”

It was a dominant performance 
by Toyota on a traditionally tight and 
technical event that was run in hot, 
dry and dusty conditions with veld 

fi res in an area that hasn’t seen rain 
since January.

Team principal Glyn Hall was 
full of praise for both of his crews. 
“Th is is a brilliant result for the entire 
team,” he said. “Everyone did a great 
job and we again proved that the Hi-
lux is the vehicle to beat. Congratula-
tions to Anthony and Dennis on their 
championship and well done to Dun-
can and Rob, who fully deserved their 
win today. A big thank-you also to the 
Toyota privateers, who again contrib-
uted to our winning the manufactur-
ers’ championship.”

Outgoing champions Vos and 
Howie were delighted with their win 
aft er a trouble-free race. “We had a 
perfect run today. No problems with 
the Hilux and Rob was faultless with 
fi nding the correct route,” said Vos. 
“Cross country racing is so competi-
tive that if you want to win you can’t 
aff ord to make any mistakes or even 
have a puncture. Today we did what 
we had to do. Congratulations to An-
thony and Dennis – they thoroughly 
deserved their championship victory.”

In addition to Vos and Howie 
winning the premier class SP, Toyota 
privateers fi nished fi rst and second 

in both classes D and E. Brothers Jo-
han and Werner Horn (Toyota Land 
Cruiser) won class D ahead of Jason 
Venter and Vincent van Alleman 
(Toyota Hilux) while Douglas Fear 
and Kurt de Villiers (Toyota Hilux) 
won class E ahead of Johan Pretorius 
and Gesina Dauth (Toyota Hilux).

Toyota also won the manufac-
turers’ team award for the event and 
scored enough points in the overall 
manufacturers’ championship to 
ensure its sixth successive title and 
seventh in the 12 years of the cham-
pionship.

Th e fi nal round of the champion-
ship is the Atlas Copco 400 in We-
stonaria on November 22 and 23. ■

Anthony Taylor and Denis Murphy are Off-Road Champs

Anthony Taylor, 2013 Cross 
Country champ.

Mark Cronje and Robin Houghton and their S2000 
Ford Fiesta travel to Polokwane, the capital of 
Limpopo Province, this week for the penultimate 
round of the national rally championship, with the 
tantalising prospect of making it four wins in a row 
and extending their substantial lead in the series. 
Th ey could also secure their second title in a row, 
and there are only two crews with a mathematical 
chance of beating them.

A maximum of 50 points are still available but 
the reigning champions already have a 40 point 
lead thanks to fi ve wins from six starts this year, 
and they’ve been a model of consistency in the Ford 
Dealer Team Fiesta. Th ey have also won more than 
half of the special stages so far, routinely putting in 

a ‘maximum attack’ approach on day one of a ral-
ly and then using the second day to manage their 
advantage.

“It will be business as usual for us this weekend 
and we won this event last year and we aim to do 
the same again,” says Cronje, who when not win-
ning rallies at the wheel of Fiesta #24 runs a highly-
successful kitchen fi tment business in Pretoria. 
“Starting fast and getting into a rhythm is the best 
way to maintain focus out there, rather than try-
ing to stage-manage the process – there are just too 
many variables to try do that! Being out front also 
has the added advantage of putting the pressure on 
the opposition.”

As usual the duo has been meticulous about 
their preparation on every level, paying additional 
attention to their unique high-speed ‘shorthand’ 
with which the navigator paints a picture of the 
route immediately ahead. Th is route guidance is the 
key to going fast, safely.

Th e event starts at 12h21 on Friday October 
18 with the 10-kilometre Polokwane Brick gravel 
stage south of the city – the fi rst of six stages that 
day, culminating in a 2,9-kilometre tarmac stage 
in the surrounds of the Peter Mokaba Stadium. A 
further fi ve stages on Saturday complete the event, 
kicking off  with a 33-kilometre marathon north of 
the city, a repeat of Friday’s short tarmac test at the 
city’s stadium bringing the total stage distance to 
about 180 km.

“We’re starting third on the road, which is to 
our advantage, as we’ve had our turn out front on 
day one and the associated loose road conditions 
which come with it,” explains Cronje. “Th e rotating 
seeding for the leading competitors works well in 
that regard but having said that, the weather fore-
cast suggests it is going to be dry and dusty and that 
can be a problem if you’re substantially faster than 
the car starting ahead of you as you inevitably nar-
row the time gap as the stage progresses.” ■

Another Ford-Midable 
Performance Planned
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Working Wheels

Th e decision in 2010 by the management of Vehicle 
Delivery Services (VDS), part of the OneLogix 
Group, to implement the self-regulatory Road 
Transport Management System (RTMS) is proving 
very benefi cial for this highly-rated vehicle carrier 
which operates a fl eet of 250 truck-tractors and a 
similar amount of trailers and has a complement of 
330 drivers.

Th e company’s Safety, Health, Environment 
and Quality Assurance (SHEQ) Manager, Pierre 
van Schalkwyk, put it very succinctly in a recent 
interview in his offi  ce at the company head offi  ce 
in Kempton Park when he said: “We already had a 
number of systems and structures in place, but they 
were like a bunch of loose ropes. Revisiting our in-
ternal controls and management systems using the 
RTMS guidelines served the purpose of pulling all 
the ropes together.

“Th ere have been a host of spin-off s with the 
most impressive being a reduction of 60% in high 
risk driving behaviour while the incidence of seri-
ous accidents has decreased by 49% from 0.813 inci-
dents per one million kilometres to a fi gure of 0.472. 
System-based speeding infringements have fallen 
by 25% from 6.312 per million kilometres to 4.444. 
Th is translates into substantial cost savings as well 
as a signifi cant decrease in risk.”

Van Schalkwyk said that what is important is 
that VDS and all its team members took the im-
plementation of RTMS very seriously and were 
prepared to do whatever was required to meet the 
required standards. Th e fi rst audit took place in 
2011 and immediately showed up where corrective 
action had to be taken and certifi cation was granted 
in 2012.

Van Schalkwyk is in overall charge of the 
process while two RTMS assistants have been ap-
pointed to monitor the programme at the depots in 
Durban and Cape Town.

Th e implementation of RTMS has resulted 
in the introduction of stringent monthly assess-
ments of each driver and this is proving chal-
lenging but very rewarding according to the VDS 
SHEQ manager.

Currently the factors considered in the evalu-
ation are fuel consumption, vehicle damage, traffi  c 
violations, DriveCam rating and a rating from the 
tracking system on driving style, while there is also 
a subjective rating from the line manager. Next year 

green band driving and excessive idling will be in-
cluded in the parameters.

Th e driver evaluation system led to the setting 
up of an annual driving competition which will be 
held for the second time this year and involves driv-
ers from the various companies in the OneLogix 
Group including VDS.

Th e fi nalists are decided aft er fi ltering a year’s 
performance, with the evaluation period run-
ning from the beginning of October to the end of 
September the following year. Not only will the best 
drivers per division be involved in the Driver of the 
Year competition, but also the worst performers. 
Th e worst performing drivers per division will have 
a separate programme, but the opportunity will be 
taken to inspire them to improve so they can also be 
ranked among the best.

Quarterly Imbizos are held as a communica-
tion platform with the drivers and they are also 
encouraged at this event to actively contribute to 
problem-solving and encouraged to make sugges-
tions to improve operations.

VDS appointed driver coaches to accompany 
drivers with below standard records on actual trips 
to evaluate shortcomings and ensure remedial 
action.

Driver training is, of course, a very serious 
matter with VDS and all drivers have to undergo 
training using 13 modules. Th e company even has 

professional driving learnerships, where it takes on 
30 aspirant drivers a year and puts them through 
a stringent one-year training course using a com-
bination of the company’s driver trainers and the 
assistance of outside service providers.

At the end of the period VDS takes on those 
drivers required to fi ll the staff  complement and any 
others are then released to the industry as trained 
drivers, which is an important service to the general 
trucking industry.

VDS, which started out as a cross-border car 
ferry company, is still very involved in this busi-
ness and has 86 rigs running into Africa, main-
ly to Zimbabwe, Zambia and the Democratic 
Republic of Congo, with some trips taking two to 
three weeks.

VDS has storage facilities with 14 500 bonded/
unbonded parking bays for vehicles destined for the 
local market and vehicles bound for export. It has 
depots in Kempton Park, Durban, East London, 
Harare, Port Elizabeth and Cape Town, with offi  ces 
in Lusaka and at the Beit Bridge border post.

Th e company operates its own, approved work-
shops in Kempton Park, Durban and Cape Town 
and has a wide network of service providers in the 
case of a breakdown. OneLogix also has a body 
repair company, Atlas Panel Beaters, in Springs, 

Implementation of 
RTMS Providing 

Many Benefi ts to VDS

A Hino all set for the Durban-JHB run.

continued on next page 



Subscribe for free @
www.autolive.co.za Page 19

Working Wheels

which specialises in the repair of heavy commercial 
vehicles.

VDS runs a mixed fl eet with Hino’s represen-
tation standing currently at 50  500-Series models 
and 10  700-Series truck tractors operating on the 

Johannesburg-Durban run and a further 10 Hinos 
will join the fl eet soon. VDS is currently on an 
800 000km truck replacement cycle.

“Hino is a staunch and active supporter of 
the RTMS system to improve road transport in 
Southern Africa and we are delighted that VDS, 
as one of our important customers, is gaining so 

many benefi ts from implementing the system in 
such a short time,” said Hino SA vice president Dr. 
Casper Kruger.

“Hino SA continues to be proactive in spon-
soring ongoing RTMS seminars countrywide and 
a success story such as that of VDS makes our in-
volvement very rewarding.” ■

 continued from previous page

The world’s most successful heavy duty truck, Mercedes-Benz’s Actros.

Mercedes-Benz’s New Actros has been voted the 
“Truck of the Decade” in Ireland: this prestigious 
award was presented for the very fi rst time in Dublin 
last week. Readers of “Fleet Transport” magazine, 
truck drivers and owners, users of social networks 
such as Twitter and Facebook, along with visitors to 
the most recent “Mondello Truck Show”, were able 
to vote for their favourites. Th e choice was between 
the last ten winners of the Irish “Truck of the Year” 
award, among them leading brands such as Scania, 
MAN, DAF and Volvo. And the clear winner was 
the New Mercedes-Benz Actros.

Th e spotlight fell on the Actros for the fourth 
time at the Irish “Truck of the Year” awards ceremo-
ny, as the truck had previously won the award three 
times. Th e vote of the independent “jury” under-
lined the success of the economical, environmen-
tally friendly and innovative long-distance Actros 
truck on the Irish market.

“Th is victory is a further tremendous accolade 
for the already multiple award-winning Mercedes-
Benz Actros”, commented Jarlath Sweeney, pub-
lisher of Fleet Transport magazine, at the presenta-
tion of the award. “With the aerodynamic design of 
its cab, its outstanding driving characteristics, its 
handling and comfort, the new Actros sets a fresh 
benchmark. A worthy winner of the Irish ‘Truck of 
the Decade’ award.”

Th e truck had previously already won the 
highly sought-aft er Irish “Truck of the Year 2013” 
trophy back in 2012. Th e international “Truck of 
the Year” jury, made up of specialist commercial 
vehicle journalists from 24 European countries, has 
also voted a total of four times for Mercedes-Benz’s 
long-distance specialist as the best truck of the year. 
Th e success story began as long ago as 1997 with the 
very fi rst Actros, while its successors would go on 

to win the competition in 2004 and 2009. With a 
total of eight titles in all, Mercedes-Benz is now the 
most successful brand to contend for this award for 
technological development, the key criterion in the 
selection process undertaken by the Truck of the 
Year jury.

Fergus Conheady, Head of Sales at Mercedes-
Benz Ireland, said: “We are delighted to have been 
awarded this very special Irish trophy and would 
like to thank everyone who voted for our truck. 
Th is recognition makes us extremely proud and 
motivates us to continue our eff orts.” With a mar-
ket share of 21 percent, Mercedes-Benz is the clear 
market leader in the highly competitive tractor 
unit sector in Europe. In fact, all in all, the story 
of the Mercedes-Benz Actros since its launch in 
2011 has been a successful one. In the meantime, 
over half of all new Actros models ordered by 
European customers – and this a full year before 

the more stringent emissions standard comes 
into eff ect–are Euro VI-compliant versions. In 
Germany, in fact, the proportion is more than 75 
percent. With around 800,000 vehicles sold since 
its market launch in 1996, the Mercedes-Benz 
Actros is the most successful heavy-duty truck in 
the world.

Th e trucks which faced the vote in Ireland’s 
“Truck of the Decade” were:

 ■ Mercedes-Benz Actros II
 ■ Mercedes-Benz Actros III
 ■ Scania R-series I
 ■ Volvo FM11
 ■ MAN TGL
 ■ Scania R-series II
 ■ DAF XF105
 ■ MAN TGX
 ■ MAN TGS/TGX
 ■ New Mercedes-Benz Actros ■

Actros Wins Ireland’s First 
“Truck of the Decade Award
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Right car for the times. Ford’s EcoSport is selling up a storm, 829 
examples in September.

TOP 5 PASSENGER CAR MARKET BY TYPE FOR SEPTEMBER 2013

SEGMENT TYPE 2013 SHARE 2012 SHARE

ENTRY CARS

VW POLO Vivo 
Hatch/Sedan

2 435 7.2% 3 386 10.2%

TOYOTA Etios 2 358 7.0% 1 736 5.3%

FORD Figo 1 690 5.0% 1 179 3.6%

CHEV Spark 718 2.1% 1 011 3.1%

HONDA Brio 327 1.0% 0 0.0%

ENTRY CARS TOTAL 8 858 26.3% 8 965 27.1%

SUB-SMALL

VW Polo 2 182 6.5% 2 117 6.4%

FORD Fiesta 836 2.5% 451 1.4%

RENAULT 
Clio IV

684 2.0% 0 0.0%

NISSAN Micra 495 1.5% 254 0.8%

VW Polo Sedan 365 1.1% 150 0.5%

SUB-SMALL TOTAL 5 915 17.5% 6 051 18.3%

SMALL

TOYOTA Corolla 743 2.2% 1 383 4.2%

CHEV Cruze 592 1.8% 626 1.9%

BMW 1-Series 527 1.6% 391 1.2%

VW Golf 7 525 1.6% 0 0.0%

NISSAN Almera 460 1.4% 0 0.0%

SMALL TOTAL 6 069 18.0% 6 272 19.0%

MEDIUM

MERCEDES 
C-Class

859 2.5% 1 351 4.1%

BMW 3-Series 783 2.3% 1 226 3.7%

AUDI A4 542 1.6% 665 2.0%

MERCEDES 
CLA

75 0.2% 0 0.0%

VW Passat 52 0.2% 45 0.1%

MEDIUM TOTAL 2 495 7.4% 3 574 10.8%

LARGE

BMW 5-Series 227 0.7% 110 0.3%

MERCEDES 
E-Class

224 0.7% 167 0.5%

VOLVO S60 88 0.3% 105 0.3%

AUDI A6 86 0.3% 70 0.2%

AUDI A5 
Sportback

81 0.2% 77 0.2%

LARGE TOTAL 868 2.6% 729 2.2%

LUXURY

BMW 6-Series 20 0.1% 28 0.1%

BMW 7-Series 12 0.0% 14 0.0%

AUDI A8 10 0.0% 8 0.0%

MERCEDES 
CLS

9 0.0% 4 0.0%

PORSCHE 
Panamera

8 0.0% 10 0.0%

LUXURY TOTAL 65 0.2% 86 0.3%

TOP 5 PASSENGER CAR MARKET BY TYPE FOR SEPTEMBER 2013

SEGMENT TYPE 2013 SHARE 2012 SHARE

MPV

TOYOTA Avanza 456 1.4% 389 1.2%

MERCEDES 
B-Class

235 0.7% 70 0.2%

VW T5 Kombi 80 0.2% 43 0.1%

MERCEDES Vito 78 0.2% 26 0.1%

CHRYSLER 
Voyager

46 0.1% 40 0.1%

MPV TOTAL 1 206 3.6% 946 2.9%

SUV

TOYOTA 
Fortuner

821 2.4% 967 2.9%

TOYOTA RAV 318 0.9% 50 0.2%

HONDA CR-V 315 0.9% 75 0.2%

VW Tiguan 311 0.9% 218 0.7%

FORD Kuga 299 0.9% 78 0.2%

SUV TOTAL 5 054 15.0% 4 147 12.6%

SPORT AND 
EXOTICS

JAGUAR F-Type 57 0.2% 0 0.0%

TOYOTA 86 50 0.1% 111 0.3%

MERCEDES 
SLK

19 0.1% 25 0.1%

PORSCHE 911 18 0.1% 6 0.0%

PORSCHE 
Cayman

17 0.1% 1 0.0%

SPORT AND EXOTICS TOTAL 238 0.7% 236 0.7%

CROSSOVER

FORD EcoSport 827 2.5% 0 0.0%

NISSAN Juke 356 1.1% 382 1.2%

NISSAN 
Qashqai

277 0.8% 321 1.0%

RENAULT 
Duster

183 0.5% 0 0.0%

JEEP Compass 163 0.5% 191 0.6%

CROSSOVER TOTAL 2 943 8.7% 2 032 6.2%

GRAND TOTAL 33 711 33 038

Figures courtesy of SA Department of Trade and Industry and RGT SMART

South African Vehicle Sales Figures at the End of September 2013
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Toyota’s odd-looking Avanza sold an impressive 456 units 
in September.

Jaguar sold 57 examples of its excellent F-Type in September.

TOP 5 LCV CAR MARKET BY TYPE FOR SEPTEMBER 2013

NAAMSA 
STANDARD

TYPE 2013 SHARE 2012 SHARE

SUB ONE-TON

CHEV Utility 1 329 11.8% 1411 11.4%

NISSAN NP200 726 6.4% 1385 11.2%

CHEV Lumina 
UTE

2 0.0% 16 0.1%

CHEV Corsa 
Utility

0 0.0% 5 0.0%

SUB ONE-TON TOTAL 2 057 18.3% 2 817 22.8%

ABOVE ONE-TON 
DCAB

TOYOTA Hilux 1 229 10.9% 1 084 8.8%

FORD Ranger 675 6.0% 674 5.5%

ISUZU KB 328 2.9% 319 2.6%

NISSAN NP300 
Hardbody

298 2.6% 493 4.0%

VW Amarok 255 2.3% 346 2.8%

ABOVE ONE-TON DCAB TOTAL 3 498 31.1% 3 565 28.9%

ABOVE ONE-TON 
SCAB

TOYOTA Hilux 1 240 11.0% 1 466 11.9%

ISUZU KB 618 5.5% 749 6.1%

FORD Ranger 593 5.3% 240 1.9%

NISSAN NP300 
Hardbody

538 4.8% 467 3.8%

TOYOTA 
Landcruiser PU

182 1.6% 201 1.6%

ABOVE ONE-TON SCAB TOTAL 3 828 34.0% 3 609 29.3%

ABOVE ONE-TON 
XCAB

TOYOTA Hilux 270 2.4% 263 2.1%

FORD Ranger 167 1.5% 359 2.9%

ISUZU KB 103 0.9% 90 0.7%

MAZDA BT-50 68 0.6% 77 0.6%

NISSAN Navara 33 0.3% 18 0.1%

ABOVE ONE-TON XCAB TOTAL 650 5.8% 817 6.6%

MINIBUS

TOYOTA 
Quantum

609 5.4% 1042 8.4%

VW Caddy 64 0.6% 35 0.3%

FORD Tourneo 
Custom

59 0.5% 0 0.0%

VW T5 
Transporter 
Cr-Bus

27 0.2% 30 0.2%

MERCEDES Vito 9 0.1% 6 0.0%

MINIBUS TOTAL 776 6.9% 1124 9.1%

PANEL VAN

TOYOTA 
Quantum

67 0.6% 119 1.0%

VW Caddy 66 0.6% 100 0.8%

CHEV Spark 50 0.4% 0 0.0%

NISSAN NV200 49 0.4% 0 0.0%

FORD Transit 
Custom

45 0.4% 0 0.0%

PANEL VAN TOTAL 447 4.0% 405 3.3%

GRAND TOTAL 11 256 100.0% 12 337 100.0%

Figures courtesy of SA Department of Trade and Industry and RGT SMART

TOP 5 SELLING PASSENGER CARS FOR SEPTEMBER 2013

TYPE 2013 2013 SHARE

VW Polo Vivo Hatch/Sedan 2 435 7.2%

TOYOTA Etios 2 358 7.0%

VW Polo 2 182 6.5%

FORD Figo 1 690 5.0%

MERCEDES C-Class 859 2.5%

33 711

TOP 5 SELLING LCV CARS FOR SEPTEMBER 2013

TYPE 2013 2013 SHARE

TOYOTA Hilux 2 739 24.3%

FORD Ranger 1 435 12.7%

CHEV Utility 1 329 11.8%

ISUZU KB 1 049 9.3%

NISSAN NP300 Hardbody 836 7.4%

11 256

Figures courtesy of SA Department of Trade and Industry and RGT SMART
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THE TOP SOUTH AFRICAN HCV / MCV MARKET FOR SEPTEMBER 2013
(MEDIUM, HEAVY & EXTRA HEAVY COMMERCIALS, & BUSSES)

MANUFACTURER CATEGORY 2013 SHARE

VOLKSWAGEN GROUP SA MCV 65 2.7%

VOLKSWAGEN GROUP SA TOTAL 65 2.7%

POWERSTAR XHV 37 1.5%

POWERSTAR TOTAL 37 1.5%

JMC MCV 31 1.3%

JMC TOTAL 31 1.3%

PCSA MCV 20 0.8%

PCSA TOTAL 20 0.8%

FAW

MCV 1 0.0%

HCV 4 0.2%

XHV 13 0.5%

FAW TOTAL 18 0.7%

RENAULT TRUCKS XHV 17 0.7%

RENAULT TRUCKS TOTAL 17 0.7%

FIAT GROUP MCV 11 0.4%

FIAT GROUP TOTAL 11 0.4%

BABCOCK
HCV 0 0.0%

XHV 8 0.3%

BABCOCK TOTAL 8 0.3%

VDL BUS & COACH SA BUS 2 0.1%

VDL BUS & COACH SA TOTAL 2 0.1%

NC2 TRUCKS SA XHV 0 0.0%

NC2 TRUCKS TOTAL 0 0.0%

VOLVO BUS BUS 0 0.0%

VOLVO BUS TOTAL 0 0.0%

GRAND TOTAL 2 445 100.0%

Figures courtesy of SA Department of Trade and Industry and RGT SMART

THE TOP SOUTH AFRICAN HCV / MCV MARKET FOR SEPTEMBER 2013
(MEDIUM, HEAVY & EXTRA HEAVY COMMERCIALS, & BUSSES)

MANUFACTURER CATEGORY 2013 SHARE

MERCEDES-BENZ SA

MCV 209 8.5%

HCV 69 2.8%

XHV 369 15.1%

BUS 17 0.7%

MERCEDES-BENZ SA TOTAL 664 27.2%

TOYOTA

MCV 158 6.5%

HCV 118 4.8%

XHV 22 0.9%

TOYOTA TOTAL 298 12.2%

GMSA

MCV 121 4.9%

HCV 90 3.7%

XHV 46 1.9%

BUS 0 0.0%

GMSA TOTAL 257 10.5%

UD TRUCKS

MCV 79 3.2%

HCV 101 4.1%

XHV 62 2.5%

UD TRUCKS TOTAL 242 9.9%

MAN

HCV 15 0.6%

XHV 126 5.2%

BUS 46 1.9%

MAN TOTAL 187 7.6%

IVECO

MCV 99 4.0%

HCV 13 0.5%

XHV 45 1.8%

BUS 0 0.0%

IVECO TOTAL 157 6.4%

TATA

MCV 61 2.5%

HCV 53 2.2%

XHV 32 1.3%

BUS 6 0.2%

TATA TOTAL 152 6.2%

SCANIA
XHV 125 5.1%

BUS 23 0.9%

SCANIA TOTAL 148 6.1%

VOLVO TRUCKS XHV 131 5.4%

VOLVO TRUCKS TOTAL 131 5.4%
MAN on a roll.
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This rare Aston Martin DB2-4 was one of 63 Astons that set 
an African record for the biggest get together of cars from this 
famous British Marque.

The Constructioneers ladies added visual appeal at the recent 
Live Out Loud Supercar day at Kyalami.

This is what a Ferrari 458 Speciale engine looks like, during an 
out-of-body experience.

McLarens were much in evidence at the Live Out Loud day 
at Kyalami.

A baby pram in high-downforce, high-mechanical-grip 
confi guration.
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BY STUART JOHNSTON

A Mk I Ford Escort 1300 GT going for well over 
R100 000? It seems an insane price to pay for what is 
really quite an ordinary little car, but my neighbour, 
who deals successfully in these things, assures me 
that this is the kind of money he’s talking with the 
little 1969 Port Elizabeth-built two-door sporty se-
dan that he recently acquired with a view to a sale.

Th e car is in really good shape, with all its bits 
and pieces present and correct, including the rare 
hubcaps, the red GT sill stripes, and the dashboard 
which features a rev counter and four extra gauges 
for amps, oil pressure, water temperature and fuel.

And it has its original 1300 cc cross-fl ow en-
gine, fi tted with a branch exhaust and a dual-choke 
Weber downdraught carburettor.

But it’s not perfect. Th at bonnet, for instance, 
shouldn’t have those black panels. Th ose came on 
the later 1600 GT model, and you’d think that the 
dude who went to all the trouble to re-spray the 
car in the correct white with the red stripes would 
have researched his subject a bit more carefully. 
Th e upholstery is done in a reasonable facsimile of 
the original, the colour being almost the same as 
the ox-blood vinyl seat covers that came with the 
white-coloured cars.

So, it’s a sweet car, but what makes it worth so 
much? I think it’s the competition history of the 
Ford Escort. Th e equivalent era Viva GT, with simi-
lar equipment – stripes fancy hubcaps, gauges etc 
- but a more potent two-litre engine and much more 
performance, would be lucky to fetch R50 k. Th e 
Viva GT achieved a bit of track success, but GM’s 
policy at the time was anti-motorsport, whereas the 
Ford eff ort on track and in dirt rally stages was a 
full-on, internationally-backed eff ort.

Indeed, it is the international popularity of the 
Ford Escort that makes it so valuable today, and 
any sussed, internet-familiar petrol-head who buys 
one locally has been informed as to the UK value of 
these Fords, which began winning outright cham-
pionships as soon as they replaced the Cortina as 
Ford’s works-supported competition car in 1968.

Th ere are plenty of them still around, but a 
South African car is always sought-aft er, as it is 
relatively rust-free, compared to its British counter-
parts, which all had to contend with decades of salt 
on the roads during harsh winters.

How good was the 1300 GT? Th e short answer 
is not nearly as good as the 1600 GT Mk I which 
followed a few years later, and which also came 
standard with larger Rostyle wheels and fatter tyres 
as standard. Of course, the 1300 GT is much rarer; 
hence it’s perceived greater value.

When I got up close and personal with the 
40-something-year-old Ford, I happened to be 
sampling what could be seen as the spiritual 
successor to the Escort 1300 GT, the Fiesta ST 
launched in mid-2013. Th e modern Fiesta has 
many of the traits of that fi rst performance 
Escort, such as a willing engine for its size, and 
good predictable handling, with a ride quality 
that misses the mark by some degree compared to 
its competitors.

As I spent more time with the Fiesta, I really be-
gan to appreciate its grip and neutral handling, but 
I was concerned with its ability to deal adequately 
with poor road surfaces. Even on the highway its 
ride is bouncy!

But its price is right, being some R30 000 cheap-
er than the benchmark car in this division, the VW 
Polo GTi (which has two extra doors, something I 
still think is important for us South Africans, even 
in the so-called youth market).

Of course, more than 40 years aft er the Escort 
was launched, enthusiasts all want the two-door 
model, because it looks cooler, and can be turned 
into an authentic replica of a hot twin-cam or BDA-
engined model. 

When it comes to old cars being collectible, 
practicality is not something that matters too much. 
Nor is sophistication or ride quality. ■

A Value Out of All Proportion

The Mk I Ford Escort 1300 GT and the Fiesta ST.
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